Intro
Partnerships allow governments, corporations, organizations and people to band together to protect the environment while at the same time promoting sustainable economic development.  The relationship between public and private groups results in some of the best ideas for meeting the needs of all those involved and results in the continued engagement of people and groups today and for years to come.

NetMark
Malaria strikes over half a billion people each year. Despite concerted efforts to control it, the disease has grown rapidly in nearly every country it has touched. 

Insecticide-treated materials (ITMs) represent a promising step forward. Current data from Africa indicate that ITM use can reduce child mortality rates by up to 19%, with some country studies suggesting that as much as 42% of mortality for children under 5 years of age can be avoided. In a ground-breaking collaboration between the public and private sector, the US Agency for International Development (USAID) and its partners have launched NetMark, an innovative program designed to promote the use of life-saving ITM products in malaria-prone regions. NetMark is a time-limited and catalytic investment by USAID intended to open and build a sustainable commercial market for ITMs. NetMark represents a sustainable, cost-effective, high-impact and large-scale approach to development that combines the complementary resources of donors and private businesses in a mutually beneficial way.

Sustainable Coffee
Millions of people begin their day with a steaming cup of hot coffee, but few know where it came from. A heavily traded commodity, coffee is centrally important to the economies of many developing countries. Recent partnerships between NGOs and the public and private sectors have successfully begun to harness the coffee industry's potential to advance sustainable economic development. 

Equitable and sustainable partnerships have begun. Seattle's Best Coffee, a US firm, purchases organic, shade-grown coffee from indigenous growers in Peru whose stewardship of the land protects migratory bird species and preserves threatened ecosystems. Starbucks, another US company, markets  "fairly traded" coffee grown by small cooperatives that receive higher prices for their produce. Government agencies like the Smithsonian Institution and the US Agency for International Development have pledged to deepen cooperative efforts with firms and NGOs to make coffee a central part of producer countries' sustainable development strategies.

These specialty coffees, be they organic, "bird-friendly," "shade grown" or "fairly traded," permit consumers to support conservation and economic development every time they drink a cup of coffee. By "greening" the coffee market, these partnerships promise better jobs and better coffee for all involved.

